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Housekeeping 
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Open and hide your control panel 
 
Join audio: 
• Choose “Mic & Speakers” to use 

VoIP 
• Choose “Telephone” and dial 

using the information provided 
 

Submit questions and comments 
via the Questions panel 

 

GoToWebinar’s customer support 
line: 800.263.6317 

Your Participation 



Today’s Presenters 
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Brenda Pulley 
Keep America Beautiful 

Tonya Randell 
Moore Recycling Associates 



Agenda 
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• General “recycling decoders” 

• Plastics Terms & Tools 

• Webinar: March 10  

• Zero Waste Programs in Office Settings 



Win a T-Shirt! 
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Everyone who asks a question 
through the question box will be 
entered into a drawing for a PET 
recycled-content America 
Recycles Day T-Shirt! 
 
Or order one today @ 
www.americarecyclesday.org 
  

http://www.americarecyclesday.org/


Who We Are 
  

Keep America Beautiful inspires and educates people 
to take action every day to improve and beautify their 
community environment.  

 

We envision a country where every community is a 
clean, green and beautiful place to live. 

 

We provide the expertise, programs and resources 
to help people: 

 

– End Littering; 

– Improve Recycling; 

– Beautify communities in America. 

 

Our collective action champions environmentally 
healthy, socially connected and economically 
sound communities.  

 



Improve Recycling  
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Keep America Beautiful – Recycle! 
National Recycling Platform 

Objective: Improve recycling quantity and quality 



Integrated Campaign 
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Mobile   ◦   Social   ◦   Outdoor   ◦   Partnership   ◦   TV   ◦   Online   ◦   Radio  



Recycling Resources 
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Plastics Recycling Doesn’t Have to 

Be So Confusing!  

Tonya Randell 
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How to compare data 

from states like CA, 

TN and NH? 

How to 

describe 

what’s in the 

bale that 

you’re selling?   How to 

communicate with 

residents what to 

put in the bin? 

 

Or with neighboring 

communities?  



Advisory Group: 

- Tamsin Ettefagh, Envision Plastics 

 

- Kate Eagles, NAPCOR 

- Jon Stephens, Avangard Innovative 

- Kurt Humes and Rebecca Jewel, Waste 

Management 

 

- Steve Thompson, Recycling Partnership 

 

- Pete Adrian, Lake County, IL 

 

- Diana Gentilcore, EPS Industry Alliance 

 

- Michael Westerfield, DART 

 

- Liz Bedard, APR 

 

- Kenny Luong, Ming’s Recycling Corp 

 

 

 

*now Recycling Partnership 



Better Terminology = Better Recycling 

Better Terminology 

Better Communication More Successful Plastics 
Recycling 

Markets MRFs 

Communities 
Residents 

More Plastics 
Collected 

Less 
Confusion 



The Terms and Tools 

Outreach Terms: Common 

terminology and simple tools for 

community recycling programs in 

the US and Canada to help these 

programs communicate more 

effectively to residents about 

plastic recycling.  

 

Commodity Terms: Streamline 

communications about buying and 

selling plastics that have been 

collected in the plastics value 

chain.  

Goal: Increase the quality and 

quantity of plastics collected and to 

facilitate better tracking.  



Better Tracking:  

Consistent Terms = Consistent Data 



Better Tracking:  

Critical Plastics Data 

 

Access Studies Bale Audits & MRF Studies  



Annual Plastic Recycling Reports  

Sources for Non-Bottle Rigid Plastic 

Better Tracking: 

Critical Plastics Data (cont.)  



Quality and Quantity:  

The Local Challenge 

People are confused and overwhelmed. 

 

 

But, what about these?  

Need meaningful terms that effectively 

communicate 

 

Plastics 1-7: 
Can I recycle 
everything 
plastic!?!  

I don’t get 
it, so forget 

it! 

OR: 
I’m not sure, 

but I’ll put it in 
anyway. 



A Solution: 

Outreach Terms: 

4 easy steps to build your 

program with Images and 

Tool to build program flyer. 

 

 

Found on: 

RecycleYourPlastics.org: 

 



 

Step 1: Main Program 

Categories  

 Select the Main 

Program Category that 

best describes the 

plastics you will accept.  

 



Step 2:  

Additions  

Additions can be added 

to one of the seven Main 

Categories OR can be 

used as individual 

selections, if the 

Categories don’t fit your 

program.  

 

 



How Terms are 

Defined 

Categories from 

the first two steps 

are defined for 

easy usage.  

  

 

        



Step 3:  

Exclusions  

Only include the most 

important Exclusions. 

Too much information 

may leave your residents 

feeling overwhelmed and 

they won’t pay attention 

to the important details.  



 

 

Step 4:  

Notes/Instructions & Finish 

Add Notes at the end of your 

program list to provide clear, 

additional directions.  

 

 

 

You’re Done!  

Now, either create a Program Flyer 

OR use the Royalty-Free Images to 

create your own in- house flyer.   

 



Create Your 

Own Flyer 

• Pulls in 

– Program selections 

– Image selections 

 

• Add  

– Logo 

– Community info 

– Contact info 



Image 

Gallery 

• Royalty-free 

• Acceptable items 

and exclusions 

• Provided in JPEG, 

TIFF, and EPS 

• EPS allows for 

easy layering 

 
 

 

 Thank you! 

Images provided by: 



Case Study: Greensboro, NC 

Messaging Overhaul 

• Objective: Recycling 

Rebrand 

• Challenges: 

– High contamination 

– Varied socioeconomic 

groups 

– Problems with existing 

SS program 

 

 

 

 
*image courtesy of City of Greensboro 



Process 

• Created survey 

• Printed and sent 

90,000 copies via 

water bill 

• Received responses by: 

– Direct mail 

– Returned with water bill  

Payment 

– Online submissions 

• Compiled data 

• Made program 

changes 

 *images courtesy of City of Greensboro 



Resident Survey 



Survey Outcomes 

• Understand recycling behavior 

at a deeper level 

– Grade for each material 

• Identify impactful 

improvement strategies 

• Make confident decisions 

• Improve dialogue and 

communication 

 

*image courtesy of City of Greensboro 



Material Response Percent Percent Correct Grade 
Cardboard 95.56% 95.56% A 
Glass Bottles 94.60% 94.60% A 

Newspaper, Magazines, Catalogs 94.54% 94.54% A 
Aluminum Cans 93.23% 93.23% A 

Chipboard (Cereal Boxes, etc) 86.57% 86.57% B 

Office and School Paper, Junk Mail 80.61% 80.61% C 
Steel/ Tin Cans 78.61% 78.61% C 
Milk & Juice Cartons 75.23% 75.23% C 
Plastics #3-7 72.73% 72.73% D 
Plastics #1-2 63.59% 63.59% F 
Pizza Boxes 59.94% 59.94% F 
Aluminum Foil & Pie Pans 52.93% 52.93% F 
Aerosol Cans (empty) 45.41% 45.41% F 
Plastic Bags 26.11% 73.89% D 
Paper Towels, Tissues 25.02% 74.98% C 
Styrofoam 20.23% 79.77% C 
Empty Motor Oil Bottles 8.92% 91.08% B 
Yard Waste 4.39% 95.61% A 
Tires, Rubber 3.54% 96.46% A 
Clothes 3.12% 96.88% A 
Food Waste 1.26% 98.74% A 

OVERALL   81.00% C 



Write-In Responses: Plastics 

• “I continue to have problems deciding what plastic 

items are recyclable” 

• “Maybe send out more info on the exact type of 

plastics that can be recycled” 

• “What are plastics #1-7?” 

• “Can we recycle 3-7 plastics? That would be 

awesome!” 

• “…it gets confusing, first it was no yogurt 

containers, then they were permissible.” 

• “I read conflicting recycling requirements with 

regards to plastics #3 and over” 

• “Styrofoam isn’t recyclable, however egg cartons 

have a recycle symbol?” 

• “The Coke [incentive program] promotion and my 

Mother-in-Law confused me about plastics #3-7.” 



New Guide: 

Plastics Messaging 

•“Plastic” Header 
•All Bottles 

-“Top On” note 

•All Containers 
•All Jugs 
•Large Plastic Items 
•“NO” Items 

-Bags, Sheets, 
Styrofoam, Hoses 

 

*image courtesy of City of Greensboro 



Commodity Terms: 

Communications with MRFs and 

Markets 

Products 

Municipality 

Trying to divert 
material  

MRF 

Sorting to market 

Markets  

Recycling into a 
useable raw material Consumer 

Put in the bin 

What am I 
buying?  

What are we 
diverting? 

Communicating 
WHAT IS IN THE 

BALE 

Better Tracking 
More Understanding 

More Value 



Commodity Terms: 

Room for Improvement?  

What kind of bale is it, really? 

 

 

 

 

Does the Mixed 
Rigid Bale 

include bulky?  

Does 3-7 contain 
PET or HDPE non-
bottle containers?  

 

Does 1-7 really 
mean all plastics? 

There will always be nuances, but we can do better. 
 



Why Use the Commodity Terms?  

“Waste Management recognizes the importance of 

communicating with one voice - to communities and 

their residents about what to put in the bin, and with 

markets about what is being sold.  Common 

terminology helps us achieve that goal.” 
 
Susan Robinson, Sr Public Affairs Director, 

Waste Management 



Bale Specs 



Other Resources: Plastic Film  



Find the Terms & Tools 

www.RecycleYourPlastics.org/termsandtools  

www.RecycleYourPlastics.org/commodityterms 
 

Video: https://www.youtube.com/watch?v=zbcVQ2_8UU4   

http://www.RecycleYourPlastics.org/termsandtools
http://www.RecycleYourPlastics.org/commodityterms


Join Us!  

Tell us what you’re doing, if you plan to use the 

Terms, or how to make the Terms & Tools more 

useful.  
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College & University Recycling Coalition 
 

• 2016 Series schedule announced in coming weeks 

• 6 Bi-monthly programs, Free to attend 

• Topics: 
• Education 

• Food recovery 

• Hard to Recycle items 

• Contracts 

• Details coming at http://curc3r.org  

• Sneak peek – March 10 program:  
     

 Zero Waste Programs in Office Settings 

CURC Campus Recycling Webinar Series 

In partnership with  

http://curc3r.org/


Thank you - Questions 
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Brenda Pulley 
Keep America Beautiful 

bpulley@kab.org 

202.688.0603 
www.kab.org 

 

Tonya Randell 
Moore Recycling Associates 

tonya.randell@moorerecycling.com 
919 360-4045 

www.MooreRecycling.com 
 

 
Please contact us for more information and to provide feedback.  

 

mailto:bpulley@kab.org
http://www.kab.org/
mailto:tonya.randell@moorerecycling.com
http://www.moorerecycling.com/

